
M A N I T O B A  N U R S E R Y

L A N D S C A P E  A S S O C I A T I O N
Branding Guidelines

S O M E  F A C T S

The visual representation of the
brand identify reinforces
perceptions of who a company
is, what they do, and the value
they offer. As the new brand
identify is used consistently, it
will begin to be recognized by
the public.

The intention of the brand
identify guidelines is to define
the new brand look and feel to
provide direction on how to
apply the identity throughout
marketing materials. Although
it is not possible to anticipate
all applications, there are
examples in this document that
can be used to apply to other
situations.

The most important thing to

remember when implementing a

new brand is to be consistent in

the use, application, and

communication of the new brand

identity. Without consistency,

the brand is in jeopardy of

distinguishing itself with

external and internal audiences,

and not creating a strong

presence and credibility as a

reputable organization, program,

or product.

V I S U A L  B R A N D

I D E N T I T Y

I N T R O D U C T I O N
The development and implementation

of a new brand is the most important

marketing project a company will

undertake. The goal is to provide a

consistent message across all

marketing materials to build brand

recognition and credibility. This is

achieved by following the brand

identify guidelines outlined in this

document.

T h e  p u r p o s e  o f  b r a n d
i d e n t i t y  i s  t o  d i s t i n g u i s h  a n
o r g a n i z a t i o n ,  p r o g r a m ,  o r
p r o d u c t ,  i n  t h e  e y e s  o f  t h e
p u b l i c ,  s t a k e h o l d e r s ,  a n d  t h e
c o m m u n i t y  a t  l a r g e .
S t r a t e g i c a l l y  i m p l e m e n t i n g
t h e  b r a n d  i d e n t i f y
t h r o u g h o u t  a n
o r g a n i z a t i o n ’ s  m a r k e t i n g
m a t e r i a l s  i s  t h e  f o u n d a t i o n
u p o n  w h i c h  a  c o n s i s t e n t
i m a g e  i s  b u i l t .
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L O G O  T Y P E

A logotype is a stylized way to

represent and organization,

program, or product name using

fonts. MBNLA’s logotype plays an

important role in establishing

identify. Just as the imagery

must always be reproduced using

final artwork, the logotype must

never be modified or altered in

any way. In order to build brand

recognition and establish the

visual identity of MBNLA, this

logotype should not be used

without the accompanying

imagery described in the

previous section.

I M A G E R Y

W H Y  B R A N D

G U I D E L I N E S ?
The visual identity of Manitoba

Nursery Landscape Association is

key to establishing brand

recognition. Understanding the basic

elements of what comprises the

programs visual identify and how

these elements work together is key

to ensuring consistent application of

the brand. In this section, key

elements of the brand are described

and guidelines for how they are to be

used are outlined.

I m a g e r y  i s  t h e  g r a p h i c
r e p r e s e n t a t i o n  o f  w h a t  t h e
o r g a n i z a t i o n ,  p r o g r a m ,  o r
p r o d u c t  i s  a l l  a b o u t .  F o r
M a n i t o b a  N u r s e r y  L a n d s c a p e
A s s o c i a t i o n  t h e  a s s o c i a t i o n
l o g o  c l e a r l y  i d e n t i f i e s  t h e
n a m e  o f  t h e  o r g a n i z a t i o n
w i t h  t h e  “ O ”  i n  M a n i t o b a
b e i n g  u s e d  t o  i d e n t i f y  w i t h
t h e  p l a n t i n g  a n d  g r o w t h  o f
a l l  t h i n g s  g r e e n .
T h e  M a n i t o b a  N u r s e r y
l a n d s c a p e  A s s o c i a t i o n
i m a g e r y  m u s t  a l w a y s  b e
r e p r o d u c e d  u s i n g  f i n a l
a r t w o r k  a n d  m u s t  n e v e r  b e
m o d i f i e d  o r  a l t e r e d  i n  a n y
w a y .

B R A N D

S I G N A T U R E

A brand signature is the

combination of imagery and

logotype to visually represent an

organization, program, or

product. The relative sizes of the

imagery and logo must never be

modified or altered and must be

reproduced using final artwork.

The standard arrangement for

MBNLA brand signature is the

imagery on the last page of this

document.
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L O G O  G R O U P
The logos below are the MBNLA

offerings available for your

promotional needs.

" T H E  M B N L A  L O G O S  A R E  T H E  S O L E  A N D  E X C L U S I V E  P R O P E R T Y  O F  M B N L A .  T H E S E  L O G O S  M A Y  B E  U S E D  O N L Y  B Y  M B N L A

M E M B E R S  I N  G O O D  S T A N D I N G  I F  A N D  O N L Y  I F  S U C H  I S  M A D E  P U R S U A N T  T O  T H E  T E R M S  A N D  C O N D I T I O N S  O F  T H I S

L I M I T E D  A N D  R E V O C A B L E  P E R M I S S I O N .  A N Y  F A I L U R E  B Y  A  U S E R  T O  C O M P L Y  W I T H  T H E  T E R M S  A N D  C O N D I T I O N S

C O N T A I N E D  H E R E I N  M A Y  R E S U L T  I N  T H E  I M M E D I A T E  R E V O C A T I O N  O F  S A I D  P E R M I S S I O N ,  I N  A D D I T I O N  T O  A N Y  O T H E R

S A N C T I O N S  I M P O S E D  B Y  M B N L A .  T H E  I N T E R P R E T A T I O N  A N D  E N F O R C E M E N T  ( O R  L A C K  T H E R E O F )  O F  T H E S E  T E R M S  A N D

C O N D I T I O N S ,  A N D  C O M P L I A N C E  T H E R E W I T H ,  S H A L L  B E  M A D E  B Y  M B N L A  I N  I T S  S O L E  D I S C R E T I O N . "  

A N D   

  " N O T W I T H S T A N D I N G  T H E  F O R E G O I N G ,  T H E  L O G O S  M A Y  N O T  B E  U S E D  I N  A N Y  M A N N E R  T H A T ,  I N  T H E  S O L E

D I S C R E T I O N  O F  M B N L A :  D I S C R E D I T S  M B N L A  O R  T A R N I S H E S  I T S  R E P U T A T I O N  A N D  G O O D W I L L ;  I S  F A L S E  O R

M I S L E A D I N G ;  V I O L A T E S  T H E  R I G H T S  O F  O T H E R S ;  V I O L A T E S  A N Y  L A W ,  R E G U L A T I O N ,  O R  O T H E R  P U B L I C  P O L I C Y ;  O R

M I S C H A R A C T E R I Z E S  T H E  R E L A T I O N S H I P  B E T W E E N  M B N L A  A N D  T H E  U S E R ,  I N C L U D I N G  B U T  N O T  L I M I T E D  T O  A N Y  U S E

O F  T H E  L O G O S  T H A T  M I G H T  B E  R E A S O N A B L Y  C O N S T R U E D  A S  A N  E N D O R S E M E N T ,  A P P R O V A L ,  S P O N S O R S H I P ,  O R

C E R T I F I C A T I O N  B Y  M B N L A  O F  T H E  U S E R ,  T H E  U S E R ’ S  B U S I N E S S  O R  O R G A N I Z A T I O N ,  O R  T H E  U S E R ’ S  P R O D U C T S  O R

S E R V I C E S ,  O R  T H A T  M I G H T  B E  R E A S O N A B L Y  C O N S T R U E D  A  S U P P O R T  O R  E N C O U R A G E M E N T  T O  P U R C H A S E  O R  U T I L I Z E

T H E  U S E R S  P R O D U C T S  O R  S E R V I C E S .  "  

U S E  O F  T H E  M B N L A  B R A N D  S I M P L Y  I L L U S T R A T E S  T H A T  T H E  U S E R  I S  E I T H E R  A  M E M B E R  O F  M B N L A  I N  G O O D  S T A N D I N G

O R  H A S  W I T H I N  T H E  P A S T  Y E A R  R E C E I V E D  A N  M B N L A  A W A R D .

I N  T H E  C A S E  O F  A W A R D S ,  W H E N  A N  O R G A N I Z A T I O N  I S  N O  L O N G E R  A  M E M B E R ,  T H E  O R G A N I Z A T I O N  M U S T  U S E  T H E

P H R A S E  A W A R D  W I N N I N G  C O M P A N Y  W I T H  N O  B R A N D  A S S O C I A T I O N  A S  O P P O S E D  T O  U S I N G  M B N L A  B R A N D I N G  O R

N A M E  R E C O G N I T I O N .

A N Y  A N D  A L L  B R A N D  R E C O G N I T I O N  I T E M S  M A Y  O N L Y  B E  U S E D  B Y  M B N L A  M E M B E R S
D U R I N G  S U C H  T I M E  A S  T H E Y  A R E  M E M B E R S  I N  G O O D  S T A N D I N G .

T O  A C Q U I R E  T H E  M B N L A  B R A N D  E L E C T R O N I C  F I L E S  F O R  Y O U R  M A R K E T I N G  P U R P O S E S
P L E A S E  C O N T A C T  T H E  
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